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WELCOM E TO TH E 2 3 R D A N N UA L

COLUMBIA RESTAURANT

Community
Harvest



■  During the month of September, the Columbia 
Restaurant will host the 23rd Annual Columbia 
Restaurant Community Harvest. This program 
was developed by the Gonzmart family of the 
Columbia Restaurant Group to benefit the 
many worthy non-profit organizations served 
by our seven locations: Tampa’s historic Ybor 
City, Sarasota, St. Augustine, Clearwater 
Beach, Celebration, Columbia Cafe at Tampa 
Bay History Center on the Riverwalk in Tampa, 
and the Columbia Restaurant Cafe at Tampa 
International Airport. 

■  This is an easy way for your group to get 
donations! The more your group is actively 
involved, the more gift certificates you will 
receive. Please read the information to learn 
how you can increase your group’s total.  

■  Guests dining at any Columbia location during 
September will be provided a ballot listing the 
names of deserving non-profit organizations. 
Your organization has been chosen as one of 
the groups to be listed on the ballots given out 
at lunch and dinner.  Customers will select the 
organization of their choice, and a contribution 
equal to 5% of the food and beverage value 
(tax and tip are excluded) will be donated to 
that organization in the form of restaurant gift 
certificates. The donation is from Columbia 

Restaurant — the guest does not spend any 
additional money for this donation.

■  Since the Community Harvest began in 1998, 
the Columbia Restaurant has donated more 
than $2.6 million to our restaurant communities 
throughout Florida. Last year, more than 100 
non-profit groups participated in the program. 

■  The earned Community Harvest gift 
certificates can be used by each organization 
to reward staff, as auction items, etc. 
Certificates are valid only for meals and 
beverages at the Columbia. They cannot be 
used for retail product purchases, or for off-
site catering or redeemed for cash.

■  Certificates will be sent to each organization 
by Nov. 30, 2020 and will expire 12 months 
after issued. 

                      
■  We are sorry, but gift certificates cannot be 

accepted after the expiration date, nor can the 
expiration date be extended.

■  We have included a media release with our 
contact information along with the official 
logo. You may use the release in your materials 
or to solicit media coverage. 
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Community Harvest
Q + A

1. Are banquets and off-site catering booked 
with the Columbia Restaurant during 
the month of September eligible for the 
Community Harvest donation total?

Yes.  

2. How can the Community Harvest
gift certificates be used?

Certificates are only valid for meals and 
beverages at the Columbia. Tips and taxes 
must be paid in cash. Columbia Community 
Harvest Gift Certificates cannot be used 
for retail product purchases, or for off-site 
catering.

3. What are the gift card increments?

Each gift certificate will have a value of
$25 to allow maximum flexibility.

4.Can gift certificates be redeemed for cash?

No.  All gift certificates must be redeemed for 
full face value, and no cash will be given for 
the difference.

5. Do the gift certificates expire?

Yes. Organizations have 12 months from the 
date of issuance to use them. We are sorry, 
but gift certificates cannot be accepted after 
the expiration date, nor can the expiration 
date be extended.  Please do not use gift 
certificates at auctions, or other events taking 
place after October 2021.  There’s not enough 
time to redeem them.  

6. Can organizations bring their
promotional materials to the restaurant?

No.  Because of the large number of 
organizations involved, Columbia Restaurant 
guests cannot be directly solicited at the 
restaurant.  
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Your 2020 Community Harvest 
Promotion Calculator
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As always, your active participation will significantly increase the donation your 
group receives. Also, groups that do not actively promote this program could
be replaced next year for another charity.

Please complete this form and submit your proposed incentive bonus along
with your backup materials. DEADLINE: OCT. 15, 2020. Mail to: Michael Kilgore,
Chief Marketing Officer, 2025 E. 7th Ave., Tampa, FL 33605.

PR/Promotion                          Date   Value                 Your Amount
Charity website                     $100

Facebook post (< 8,000 followers)       $100 (maximum 2)

Facebook post (> 8,000 followers)       $200 (maximum 2)

Tweet (< 8,000 followers)        $100 (maximum 2)

Tweet (> 8,000 followers)        $200 (maximum 2)

Newsletter                      $250 (maximum 2)

Article (paid circulation)         $500

Article (free circulation)        $100

TV interview (non-network)        $250

TV interview (major network)        $1,000

Radio interview          $250

PSA (minimum of one week)         $500 (per station)

Other (please list          TBD
frequency and quantity) 

Charity name
TOTAL :
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Promotional Credits 
■  Please Note:  We will need to see samples of 

your promotional items to give you proper 
gift certificate credit. All newspaper/magazine 
articles, DVDs/ audio tapes, newsletters, Facebook 
screenshots, etc. should be sent in one package, 
by regular mail, by Oct. 15, 2020 to ensure we 
have enough time to process your credits.

    Please do not send this information by email. 

 Please mail to:
 Columbia Restaurant Corporate Office
 Michael Kilgore, CMO
 2025 E. 7th Ave.
 Tampa FL  33605

Top Winners
■  Organizations that receive the most votes on the 

ballot from Columbia Restaurant’s guests during 
the Community Harvest also will receive bonus 
gift certificates:

 $500 – 1st Place  |  $250 – 2nd   Place  |  $150 – 3rd Place

Other Ideas
Some suggestions for increasing your donation:

■  When you and your family, friends or neighbors 
go out for lunch and dinner in September, visit 
the Columbia and vote for your group. You can 
help increase your own group’s donations by 
eating at the Columbia. Remember, the donation 
does not cost you anything more than the regular 
cost of the meal.  

■  Encourage your organization’s office staff, board 
members and volunteers to book board meetings, 

    office meetings, lunches and group dinners at the
    Columbia Restaurant during September and vote 

for your group on the ballot. Suggest that your 
vendors do the same. Ask your board members 
and vendors to have information included in their 
company’s social media, website and newsletters. 
Also, work with your business partners to 
have them distribute  information about the 
Community Harvest.  

■  Talk about the Columbia Community Harvest at 
your board meetings and weekly staff meetings. 
Remember, we are open every day for lunch and 
dinner. Even better, schedule your board meeting 
during September at the Columbia, and stay for 
lunch or dinner and vote for your group.

Generating Media
Attention/Publicity
■  Members of the Gonzmart family (owners of  

the Columbia since 1905) and other senior staff 
members will be available for interviews, given 
enough notice.  Radio interviews can be done by 
phone, or in person. Contact Michael Kilgore at 
MichaelK@CRG1905.com to set up interviews.

Social Media Tags
Be sure to tag us in your posts:

■  Twitter:  @Columbia1905
■  Facebook: https://www.facebook.com/

ColumbiaRestaurantGroup/
■  Instagram: @ColumbiaRestaurant
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Eat Well.  Do Good.

TAMPA, Fla., June 19, 2020 – Support local non-profits just by dining at any 
Columbia Restaurant in September. 

Through its month-long 23rd annual Community Harvest program, the Columbia 
donates 5 percent of all diners’ checks to charities selected by the guests. 

Over the last 22 years, the Columbia Restaurant’s Community Harvest has 
donated more than $2.6 million to non-profit organizations throughout Florida.   

Community Harvest involves each of the Columbia locations, including Ybor City 
in the historic district of Tampa, St. Armands Circle in Sarasota, St. Augustine, 
Sand Key on Clearwater Beach, Central Florida’s town of Celebration, the 
Columbia Cafe on the Riverwalk in downtown Tampa at the Tampa Bay History 
Center and the Columbia Restaurant Cafe at Tampa International Airport. 

All Columbia locations are open seven days a week for lunch and dinner.
For more information, see www.ColumbiaRestaurant.com

“We started this program as a way to help many of the worthy non-profit groups 
that are so important to our communities,” said 4th generation family member 
and president Richard Gonzmart. “With the devastating effect of the coronavirus 
on the economy and overall decline in charitable donations, it’s even more 
important this year.”

Gonzmart said the process is simple: Choose a charity from a ballot that’s 
provided with the check. The restaurant calculates the 5 percent and provides 
the charity with gift certificates that can be used for up to 12 months. There’s no 
additional cost to the guest.

Celebrating its 115th anniversary, the original Columbia Restaurant was founded in 
Tampa’s Historic Ybor City in 1905 by Cuban immigrant Casimiro Hernandez, Sr., 
and is Florida’s oldest restaurant.  

All Columbia locations are owned and operated by 4th and 5th generation 
members of the founding family, except for the Columbia Restaurant Cafe at 
Tampa International Airport, which is operated in partnership with HMSHost. 
Follow us on Twitter, Instagram and Facebook. 

Help Community Non-Profits By Dining
At Any Columbia Restaurant In September

Media contact:  Michael Kilgore, CMO, 813.245.2295.
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